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Gift Card Trends: Consumer Preferences & Behaviors

Consumers are using more gift cards than ever before. How are their preferences changing? What are they looking for in gift card solutions?
What types of gift cards are they buying?

In 2023, Bank of America and TSG collaborated to understand what drives consumer gift card purchases. Take a look at our findings below.
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1 Not knowing what card to buy
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Gift cards — both physical and digital — remain a popular method of payment in the United States among consumers of all ages.
Understanding consumer preferences moving forward will be key in providing them with the gift card solutions they need.

Contact your Bank of America representative to learn more
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TSG and Bank of America conducted a survey of 1007 consumers in the US to understand their usage of gift cards, as well as their attitudes, preferences, and habits around gift card use. The
survey, conducted in May of 2023, includes feedback from consumers across all 50 states, with a margin of error of +/- 4% at a 99% confidence level.



